WHAT IS A PAC?
A PAC is a Political Action Committee.
PACs pool voluntary campaign contributions from individuals and donate funds
to support candidates.
PACs are the original campaign finance reform; designed to ensure public
disclosure of funds raised and spent to influence federal elections.
PACs are strictly governed by the rules of the Federal Election Commission.
PACs must register with the FEC within 10 days of their formation, providing
name and address for the PAC, its treasurer, and any connected organizations.
PACs are legally required to file publically available reports disclosing their
receipts and disbursements.
There are two types of traditional PACs: (1) corporations, labor unions,
membership organizations or trade association PACs (i.e. National Association
of Realtors) and (2) non-connected committees (i.e Emily’s List).
Corporations, labor unions, membership organizations or trade associations
PACs can solicit contributions only from individuals associated with connected
or sponsoring organization.
FEC LIMITS FOR PACs
PACs can give:
• $5,000 to a candidate committee per election (primary, general or special)
• $15,000 annually to any national political party committee
• $5,000 annually to any other PAC
PACs can receive:
• no more than $5,000 from any one individual, PAC or party committee per
the calendar year
Traditional PACs are bound by a $5,000 annual limit on the size of contributions
they can accept from individuals and are prohibited from accepting contributions from corporations and labor unions.
Donors to traditional union and corporate PACS must work for or own shares in
those corporations or belong to those unions. Contributors of $200 or more
must be identified and the amounts of their donations made public.

WHAT IS A SUPER PAC?
A Super PAC is an
Independent Expenditure-Only Committee (IEOC)
An independent expenditure is an expenditure for a communication that:
o Expressly advocates the election or defeat of a clearly identified federal
candidate; and
o Is not coordinated with a candidate, candidate’s committee, party committee
or their agents.

Super PACs can accept money in unlimited amounts from unions, corporations
and unaffiliated individuals as well as from non-profit organizations that have
been incorporated under innocuous-sounding names and that do not have to
report the sources of their funding.
o Some sources of funding to SUPER PACs are not transparent
Super PACs can spend unlimited amounts supporting or opposing federal
candidates.
Super PACs cannot directly donate money to political candidates or parties.
Super PACs cannot coordinate with the candidates or political parties they
benefit.
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* IRS: A section 501(c)(4) social welfare organization may engage in some political activities, so long as
that is not its primary activity.
** Center For Public Integrity: “Donors to the donors of the donors”

MESSAGE HOUSE

1.

Traditional PACs are the most regulated, most transparent and most
accountable way that American citizens participate in our campaign
finance system.

2.

Corporate PACs are non-partisan. They contribute to Democratic candidates, Republican candidates, and candidates from neither major party.

3.

Corporate PAC donations to candidates for federal office do not come
from the corporations themselves, but from the employees of those corporations and those who are deemed eligible by federal regulation.

4.

It is illegal for corporations to give directly to candidates for federal office.

5.

PACs help moderate the political discussion. They give to both sides.
They urge results not ideology. They connect the business community
with lawmakers.

6.

Corporate PAC donations are declining as a percentage of overall campaign spending. Unregulated campaign spending from Super PACs and
other dark money sources -- funded mostly by the very wealthy -- are the
fastest-growing segments of the campaign finance sector.

7.

Spending and contribution limits for PACs, put in place in 1974 campaign
finance law and set at $5,000, have not increased since that law was
passed. When you factor in inflation, the value of those campaign dollars
has declined by 80 percent since 1974. That is why PACs don’t pack the
same punch they used to.

8.

Because PACs can contribute directly to candidates and their committees,
it is one of the few ways that candidates can raise money to get their own
message out to voters and tell their own story.

PAC STATS

4K

There are approximately 4000 corporate
and trade association PACs.
Corporate and trade association PACs
make up about one-third of all campaign
contributions collected by candidates for
the U.S. House of Representatives.

16%

Corporate and trade association PACs and
16% of all money raised by U.S. Senate
candidates.
Corporate and trade association PACs are
more bipartisan than labor union PACs and
ideological groups.

1976

The PAC contributions limit of $5,000
hasn’t changed since 1976.
Adjusted for inflation, the value of that
contribution is now only 1/5 of its original
value.

>.5%

Of the 1.3 million Americans who gave
political contributions over $200 in the
last election cycle, about 350,000 gave
only to a PAC. That is less than half of one
percent of the entire population of the
United States

ELEVATOR SPEECH
For Congressional Audiences

Corporate and trade association PACs are bipartisan, results-oriented groups that
are strictly regulated by the Federal Election Commission. They provide more
transparency and accountability than any other form of political giving. Corporate
and trade association PACs are the cleanest money in politics.
Unfortunately, because our campaign finance laws have not been updated to reflect
the new reality -- post-Citizens United -- corporate and trade association PACs are
declining in relevance to our political system.
That’s because PAC limits have been stagnant since 1976 at a limit of $5,000 per
year.
Since the Citizens United Supreme Court decision, we have seen an explosion in
Super PAC spending and other issue-advocacy organizations that don’t have the
same transparency requirements as traditional PACs.
Studies show that despite the huge increase in campaign spending since 2010, candidates themselves now spend less money on their own campaigns due to outside
independent expenditure groups that are often funded by the very wealthy.
In order to moderate our political discourse NABPAC believes we must:
1. Increase PAC contribution limit to candidates for federal office from $5,000 to
$10,000 per election and index new limits for inflation.
2. Increase individual contribution limit to a PAC from $5,000 to $10,000 per year
and index new limits for inflation.
3. Change archaic prior approval laws for trade associations with corporate
members.
4. Increase transparency of campaign finance data to the public through the
Federal Election Commission.
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NABPAC is a non-profit, non-partisan association of more
than 240 corporate and trade association PACs. It is the
nation's only organization dedicated to promoting,
defending and professionalizing PACs and political action
professionals. NABPAC is dedicated to the premise that
voluntary contributions to candidates, Parties and other
political entities provide the critical resources necessary for
pro-business candidates to carry their messages to voters.
NABPAC is NOT a PAC, does not make contributions nor
does it make candidate contribution recommendations to its
members – it is a non-profit, non-partisan 501(c)(6)
organization.

A STATEMENT IN RESPONSE TO
ATTACKS ON CORPORATE PACs
November 7, 2018

We represent more than 240 American corporate and trade association political action
committees (“PACs”).
These organizations employ and represent, as members, millions of hard‐working
American citizens, who voluntarily contribute a small percentage of their after‐tax
income to support their company’s or trade association’s PAC.
Employees and association members choose to participate in PACs because they want
their collective voices heard on the public policy issues that face their industry.
When a politician says that he or she doesn’t want to accept money from corporate and
trade association PACs, what they mean is they refuse to accept campaign contributions
from hardworking Americans.
After all, it’s illegal for corporations to give campaign contributions to candidates running
for federal office for the U.S. House, U.S. Senate, and the presidency.
PACs are an essential part of our democratic process.
Critics of the current campaign system espouse “people, not PACs.” But that is a
misleading and unfortunate characterization of our campaign system. Indeed, PACs are
the most transparent and most effective manifestation of people participating in our
federal election process because they publicly disclose who contributes to them and
who they, in turn, contribute to. You could very well say without the American people;
there would be no PACs.
PACs make our democracy more inclusive. They represent democracy in action by providing theopportunity for more people to effectively participate in the democratic process.
We believe it is necessary to set the record straight about corporate and trade association
PACs and clearing up any misconceptions before inaccuracies continue to spread.
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